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. e must be willing to rake risks. Crain’

= Small Business Award winners this
year have another vital quality:
fortitude. They found ways to keep

their firms going in the face of trials that included

a four-year environmental cleanup, labor strife

and the near-collapse of cash flow.

Christiane Lemieux’s response to the economic
turmoil after Sept. 11 was ? ical of these .
entrepreneurs’ endurance. 7&1&[1 her bookkeeper — PYAISuTa—"
told the founder of DwellStudio to shut down Salin Caferers & 5
because she was running out of money, Ms,
Lemicux stop!p-cd dmwin$ a salary and persuaded
overseas suppliers to give her more time to pay
them. Based in a second-floor wallup with no
heat, she also talked her husband into working
with her part-time. The company survived, and
Target began selling Ms, Lemiewx’s houseware
desigms this year,

Though the winners of Crains Small Business
Awards relish challenges, they recognize that
operating in New York City is harder than it
should be. Such problems as real estate policies e
that make it easier to build apartrent towers than
to keep a factory open and one of the nation's
highest tax burdens have rurned the ci
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entrepreneurs hope for changes that will make -
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VERYONE KNows that entrepreneurs
must be willing to rake risks. Crains
Small Business Award winners this
year have another viral quality:
lurt]tudc. They found ways to keep
their firms going in the face of trials that included
a four-year environmental cleanup, labor strife
and the near-collapse of cash flow.
Christiane Lemieux’s response to the economic
turmoil after Sept. 11 was ? ical of these
entrepreneurs’ endurance, ’Fhen her bookkeeper IS
; told the founder of DwellStudio to shut down Salsa Caterees & 5y
BY JOYCE HANSON ; because she was running out of money, Ms,
N Lemicux s stoplpcd dmwin%' a salary and persuaded
overseas suppliers to give her mare time o pay
them. Based in a second-floor walloup with no
heat, she also ralked her husband into working
with her part-time. The company survived, and
Targer began selling Ms. Lemieux’s houseware
designs this year.
Though the winners of Crains Small Business
Awards relish challenges, they recognize that
operating in New York City is harder than it
should be. Such problems as real estate policies
that make it easier to build apartment towers than
to keep a factory open and one of the 11Jtiun'§
highest tax burdens have turned the city into a
crucible for small business. The companies that
last are tougher for the struggle, but these
entrepreneurs hope for changes that will make

* things easier for those who follow them.

TOM SHANNON

2008 AWARD WINNERS

DESIGNER SCALES UP TO BE NATIONAL BRAND

Turning a company inside-out for Target | 2008 AWARD WINNER

BY TINA TRASTER | DWELLSTUDIO

EN EM.OFTEN FINDS Christiane Lemiouchent over m L= e o
adrafting table in her SoHeo office, toward the end | | REVENUES $16 milon

of another 15-hour d he owner of lll;-.':gn fim | EMPLOYEES 37

DwellStudio launched a housewares and baby | MAJOR ACHIEVEMENTS Scaling dwn
collection at Targer in January. She has spent the || Al i o nder s it o

. . || upwithin a yearta become & Ta
pll!;‘t_\'l.".l.f \\'(Jrk.l[!_l[ to TI'lEL‘rt]'It‘d.{.‘l'l]:!ﬂ{lll’_ more than Ljo0 stores | SI?WIH. = TEet
"aﬂ:‘;'?‘t"]d" S ¥ Lo ] CHARITABLEWORK Th compary

Ms. Lemieux is sc "Ihn?_r WY Up o hd:(. omea nationally known supports New York Cares, Miracle
brand. Three years ago, in order 1o build her brand, she had 1w House ane Baty Buggy.

T can unaduler =
CHRISTIANE LF.MELI! S TOP T

CHRISTIANE
LEMMELIX want-

ersic il
terpretations of old-world m

T supply Tanget, Ms. 1
.md I 1:u b

Gwyneth Paltraw,
Stefani and Teri Ha

Same motifs.
THE TARGET LINE i it 35

.'\.“\ vomd.
Ms. Lemi
former fashion

Mizrahi, -«|1L e

erucu_\ ‘s brand of mn"lrm design.
“Christiane figures out the rrends
vy your brand, you can  beforeeveryone else does,"says Dara e e e geo- Naow, the company

p dreaming,

COMMENTS? vl zormimenenupenk com

20 1 Crain's Mew York Business | August i, ze08




as seenin...

PR o o Vo il

e

AUGUST 2008

— —

R

SMALL

BUSINESS INSIDE How to handle the diffcult task
of laying off employees PAGE 24
“Working wﬂh Tfuvet ha.'-; pn! us

ORT e

Firms
gear up

for costly
shipping

Hire logistics
experts, use own
trucks to L‘l}pt’
with fuel prices

BY JOYCE HANSON

[ranspors Sysh

J. Manufac
scramble o
Sl:e FIRME en Page 18

2008 AWARD WINNERS

Faze 31
VERYONE KNows that entrepreneurs
must be willing to rake risks. Crains
Small Business Award winners this
year have another viral quality:
lurtitudc.'l'hcy found ways to keep
their firms going in the face of trials that included
a four-year environmental cleanup, labor strife
and the near-collapse of cash flow.

Christiane Lemieux’s response to the economic
turmoil after Sept. 11 was ? ical of these
entrepreneurs’ endurance, ’Fhen her bookkeeper
told the founder of DwellStudio to shut down
because she was running out of money, Ms,
Lemicux stopllmd dmwin%' a salary and persuaded
overseas suppliers to give her more time to pay
them. Based in a second-floor walloup with no
heat, she also ralked her husband into working
with her part-time. The company survived, and
Targer began selling Ms. Lemieux’s houseware
designs this year.

Though the winners of Crains Small Business
Awards relish challenges, they recognize that
operating in New York City is harder than it
should be. Such problems as real estate policies
that make it easier to build apartment towers than
to keep a factory open and one of the nation's
highest tax burdens have turned the city into a
crucible for small business, The LU[Il].I.iI:L]R:b that
last are tougher for the struggle, but these
entrepreneurs hope for changes that will make
* things easier for those who follow them.
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